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0201. Guidelines Governing Use of the Salvation Army Name and its 
Logos 

 
Foreword 

As an army of salvation, The Salvation Army has a unique calling and purpose.  Its name proclaims its 
mission of salvation.  The Salvation Army's crest and shield are visible representations of fundamental 
truths and constant reminders of the calling of Salvationists to save and to serve.  They distinguish The 
Salvation Army and its members from other organizations and communicate their commitment to serve 
God and humanity. 

Purpose 

The purpose of these guidelines is to expand knowledge concerning the proper use of The Salvation 
Army name, crest, shield and other logos and to ensure that all paraphernalia, displays, printed and 
electronically produced materials representing The Salvation Army maintain consistency in style and 
design. 

Authority 

The Governing Council of The Salvation Army in Canada has trademark protection under the Canadian 
Trade Marks Act on The Salvation Army name, its distinctive crest and shield and several other logos 
in both English and French, their design and wording and exclusive rights to their use.  Information 
about the other logos is available in Appendix B of Operating Policy 1904 (Notes Link ). 

Delegated Authorization 

The Governing Council of The Salvation Army in Canada has authorized internal use of The Salvation 
Army name, crest, shield and other logos in accordance with the following Operating Policies: 

#1603 - The Internet ( Notes Link) 
#8206 - Corps Designation and Signage ( Notes Link) 
#8221 - Thrift Store - Signage ( Notes Link) 

The Salvation Army Name 

The word "the" is an official part of The Salvation Army name, therefore the letter 'T' shall be capitalized 
as follows: 

• when referring to The Salvation Army as a Movement.  For example, "General William Booth is 
the Founder of The Salvation Army." 

• on letterhead, business cards, envelopes, newspaper/magazine advertisements, electronically 
produced materials and other materials which contain an address of a Salvation Army 
headquarters, corps or social service centre. 

• when using the name to indicate possession.  For example, "There are 13 divisions in The 
Salvation Army's Canada and Bermuda Territory." 
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• when identifying a specific corps.  For example, "Evangelistic meetings will be held at The 
Salvation Army (name of corps) Corps." 

The letter 'T' should not be capitalized when using the name as a descriptive phrase.  For example, "A 
feeding program was established at the Salvation Army community centre," or "The mayor presented an 
award to the Salvation Army officers." 

The Crest 

No officer or other person may, in any circumstance, alter or modify the Salvation Army crest. 

The crest should never be displayed without the ribbon bearing the words "The Salvation Army." 

The crest is a unit, therefore, enlargement or reduction in the size of one part without all others, is 
prohibited. 

The crest must always be positioned upright to ensure readability and clarity. 

The crest is to be used on the following: 

1. exterior of corps (community church) buildings; 

2. exterior of divisional headquarters buildings; 

3. exterior of the territorial headquarters building; 

4. exterior of hospital buildings; 

5. letterhead, stationery, business cards, printed forms; 

6. brochures, printed programs, posters, bulletins. 

The ‘single colour’ crest is usually printed in black or red. 

The crest may also be printed in colour as shown at the top of this document.  For correct colours and 
related information, please contact the Graphic Designer, Public Relations and Development, Territorial 
Headquarters at: prd_designer@can.salvationarmy.org 

The crest must be used in the design of business cards used by Salvation Army officers and other 
persons representing The Salvation Army. 

However, under special circumstances, and with the approval of the Divisional Commander or 
Department Head, a business card bearing a red shield may be used by professional counsellors and 
other employees and volunteers working in the social service sphere of activity. 

In all cases, the crest or shield should not be smaller than 1/2 inch (1.3cm) and not greater than 5/8ths 
of an inch (1.6cm) and positioned within the ribbon design. 

In addition to the bearer's name (in bold type) and job title, the proper form for business cards is as 
follows: 

1. Name:  The Salvation Army 

2. Headquarters:  Territorial/Divisional 



3. Territory:  Canada and Bermuda 

4. Department: (if applicable) 

5. Address: 

6. Telephone Number: 

7. Fax Number: 

8. E-mail address: (if applicable) 

9. Salvation Army Web Site:  www.salvationarmy.ca  

Information about the origin and design of the crest is available in Appendix A of Operating Policy 1904, 
available at this link  Notes Link. 

The Shield 

No officer, or other person, in any circumstance, may alter or modify the Salvation Army shield. 

The shield has a distinctive colour as well as design. For official use it should be printed in red (Pantone 
185). 

The shield should always be positioned upright to ensure readability and clarity. 

The shield may be printed in black for newspaper advertisements and other publications where "drop-
ins" are used only in one colour. 

In rare instances, exceptions may be permitted in situations such as the production of materials where 
the colour red could not be used without considerable expense.  In such instances, it is considered part 
of the total piece and should conform with the colour used.  Careful control must be exercised with 
respect to this exception. 

In general, the shield is used on: 

1. Community/Family Services buildings 

2. Social Services buildings 

3. Public Relations and Development offices 

4. National Recycling Operations outlets 

5. Other ministry unit thrift stores 

6. Summer camps 

7. Informal work uniform 

Information about the origin and design of the shield is available in Appendix A of Operating Policy 1904, 
available at this link  Notes Link. 

Use of The Salvation Army Name, Crest, Shield and/or Other Logos by Non-Salvation Army Individuals, 
Companies, Groups or Organizations 
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Use of The Salvation Army name, its crest, shield or other logos by non-Salvation Army individuals, 
companies, groups or organizations for advertising, promotion, fundraising, marketing or other 
purposes, without a written agreement or contract duly recommended by the respective Divisional 
Commander/Department Head and approved in advance by The Governing Council of The Salvation 
Army in Canada, is strictly prohibited. 

In addition to The Salvation Army name, crest, and shield, there are other logos that have similar 
protection under the Canadian Trademarks Act which should not be used by third parties without the 
consent of the Divisional Commander/Department Head and The Governing Council of The Salvation 
Army in Canada. 

A listing of these other logos is available in Appendix B of Operating Policy 1904, available at this link  
Notes Link.  For the full details of The Salvation Army's copyright policy, see Operating Policy 1904, 
available at this link Notes Link. 

Agreements that have been recommended by the Divisional Commander/Department Head should be 
forwarded to the attention of the Public Relations and Development Secretary, Territorial Headquarters, 
for transmission to the Governing Council for approval.   

Such an agreement or contract shall: 

• set forth the intended use of The Salvation Army name, crest, shield or other logo(s) with 
restrictions on their use properly documented and clearly enunciated; 

• state that permission to use The Salvation Army name, crest, shield or other logo(s) ceases at 
the end of the term of the agreement/contract or upon earlier termination at the request of The 
Salvation Army; 

• state that the agreement/contract may be subject to termination should The Salvation Army 
name, crest, shield or other logo(s) in any way be misused; 

specify any fee to be paid, where a fee is payable for the use of The Salvation Army name, crest, shield 
or other logo(s). 
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